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Personal finance comparison platform
MoneySmart is Southeast Asia’s leading financial comparison platform allowing customers to
make smarter financial decisions across different aspects of their daily lives. With a presence
across Singapore, Taiwan, and Hong Kong, MoneySmart helps 100+ million people make better 
financial decisions.

As a brand, MoneySmart was looking for an embedded partner that could rethink its performance 
marketing strategy while implementing a new setup across markets and paid channels. The goal 
was to focus on efficient and consistent growth in applications across financial product categories 
while maintaining CPA. End-to-end tracking was set up allowing MoneySmart to link back media 
investments to revenue from approved applicants. This integrated tracking setup resulted in more 
efficient customer acquisition over time as media budgets could be allocated based on ROI.

Understanding the business objectives, the admiral.digital team started off with a detailed audit
of the existing accounts and campaigns. Insights gained from the audit, in combination with
market specific research, was the starting point of a complete account rebuild. The new
performance marketing strategy was driven by detailed search intentions, micro audiences
fed from a DMP and a highly granular campaign structure. The new structure allowed for
granular CPA targets to be assigned and resulted in a much better overall ROI.
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MoneySmart Make smarter financial decisions with us!
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We integrated two full-time, senior performance marketing consultants operating as an extension of
the MoneySmart marketing team and successfully established a fully functional regional performance
marketing setup. Our four-staged approach of 1) audit and strategic research to drive insights, 2) build
campaigns based on user journeys, 3) test and learn with minimum bids, and then 4) scale vertical
/ product specific inventory towards maximum cost per lead while analyzing the quality of channel
specific leads down the funnel, led to a 47% increase in the number of applications in just over
6 months.

THE RESULTS

Functional regional performance
marketing setup

Increase in number of
applications over 6 months

100%

47%

DAVID HARLING
Managing Director, MoneySmart

Admiral has been a solid partner and extension of my team since 2019, supporting a range of digital 
marketing strategies during a critical stage when MoneySmart was building out advanced marketing 
automation (CRM) capabilities and growing the marketing team. Admiral played and continues to play 
a significant consultant role for marketing growth investments and a very capable managed campaign 
support and services for paid media activation, using our CDP and first-party customer data strategy. 
We love a good agency / client board meeting once the job gets done!



Our team of tracking experts allows clients to measure the whole customer journey 
from first point of brand contact to bottom-line business results.

Our experienced performance marketing teams use data to ensure deep audience
understanding, effective content development and targeted distribution to
maximise conversions.

END-TO-END TRACKING

PERFORMANCE MARKETING CAMPAIGNS THAT DELIVER RESULTS

WHY admiral.digital?



LEGAL NOTICE
© admiral.digital. All rights reserved. No part of this document may be reproduced in any 
form or by any means without the prior written consent of admiral.digital. This document 
is proprietary to admiral.digital and is provided to agents, suppliers, partners, clients, and 
sales prospects during the course of business dealings with admiral.digital. Unauthorised 
possession or use of this material or disclosure of the proprietary information may result 
in legal action. Any reference to, or usage of, images, third party companies or trademarks 
are for illustration and example purposes only and are used without permission. They 
remain the sole property of the copyright holder or trademark owner. In no way is it meant 
to represent that such companies, images or trademarks have any involvement or affinity 
with admiral.digital. 
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